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communication design

RESEARCH the art of BARBARA KRUGER & SHEPARD FAIREY. (page 2-9)

1. Study how they deliver a critical, dramatic message by using:

a. images and the meanings each image carries,

b. text and the meanings that that text carries,

c. a dramatic design and its relationship to the message.
2. Study how they create a dramatic design by combining:

= textin a prominent place, direction or pattern,

= a single image,

= limited color.

DEFINITIONS

= critical: involving skillful judgment about truth and social issues;
looking at things as having essential and decisive importance.

= dramatic: intense and gripping excitement; startling
suddenness, overwhelming size or speed; bold, vivid, or
strikingly impressive in appearance, color, or effect; making a
powerful or expressive statement.

ASSIGNMENT — ideation

1. Create 5 quick thumbnails that communicate a dramatic, socially
critical message.
2. Each design must combine:
a. meaningful text, a single meaningful image & limited color.
b. a dramatic composition, such as:
= dramatic movement
= dramatic pattern or rhythm
= dramatic emphasis
= dramatic contrast
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